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CHAPTER"1 "e" THE MYTH

-/ YOUR SCORE IS ) NﬂT

> L
’___,..,—--""__
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: B
) People chase a three-dlglt number celebrate a jump, then wonder j @ _
why the lender suii savs no. But lenders evaluate far more than a score: =,
credit history, debt obligations, income, and piogram rules. =
——

W THE sconE Is THE HEADLINE A credit score is a useful snapshot, but it only tells

— = part of the story. Lenders read your full credit report,

o Q 'I'HE HEPnHT Is THE FULL STORY income, and other details to decide if you're a good fit
- :

for their program. J

TWO FILES. SAME WEEK. OPPOSITE IJUTBIJMES. SAME PURPOSE. DIFFERENT RISK.

CREa cnsoncmwmmoq FILE B AUTO LOAN APPLICATION
76 ?‘?{hﬁlm l 4 (@ KPPROVED |

T AT
CREDIT SCORE CREDIT SCORE
On paper, this looks like a strong score. But the full report A lower score, but a much stronger overall profile.
tells a different story. The full report shows consistency and responsible use.
s U~y
E CREDIT BACKGROUND ~ One credit card, CREDIT HISTORY Eleven years of history.
14 months old.
_— 82% utilization | Four credit cards
IT s
’ 4 N \PiezAsioN (maxed out). E CRECA] ACCOUNES all under 10% utilization.
Q RECENT INQUIRIES SEpecent nouries fapx, INSTALLMENTLOAN  Autoloan paidon time
(in shopping mode). Cla) for three years.

One collection No late payments
OLLECTION
@ SSLLESRRIG $214 balance. @ FAYMENFHISTORY in the last 24 months.

HOW THE REPORT READS HOW THE REPORT READS
:—_ Thin file, maxed out, and shopping everywhere. @ Seasoned, stable, and boring. This shows responsible
@ This looks risky to lenders, even with a high score. J L o money management, which lenders like to see.
o
—
?’j
/’ SAME GOAL. DIFFERENT RISK PROFILES. s

—
—

Both applicants want credit, but their reports tell very different stories. A score alone cannot
show the full picture. Lenders look at the complete file to assess the real risk. /7
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' CHAPTER 2 « THE UNDERWRITER VIEW

7 THINGS A SCORE
'CAN HIDE

A lending decision can depend on these factors - P00
even when the score looks excellent.

UTILIZATION RIGHT NOW
The balance reported at statement close may make

revolving debt look stretched.

DEROGATORY ACCOUNTS

Collections, charge-offs, and serious delinquencies
can affect lender policy decisions.

RECENT LATE PAYMENTS
A recent missed payment may matter more than

an older negative item.

INQUIRY PATTERNS
Clusters of applications can signal recent
credit-seeking activity.

FILE DEPTH ACCOUNT AGE
Account age, limits, and experience with different O—n
obligations matter. NEWER

ESTABLISHED

S
o 4 —
DEBT-TO-INCOME F.}m i DTI RATIO
DTl is separate from the score. The new payment 1 - 47%
still needs to fit the budget. | MONTHLY DEB;SZ,‘IOO ——— |
=5

THE MODEL THEY USE P
The lender may use a different bureau or score | FICO8

version than the one shown in an app. 742

TRANSUNION

768

EQUIFAY
FICOg

The Credit Trappers Association
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CHAPTER 3

SCORE VS. REPORT

Two different lenses on the same credit profile.

SIDE BY SIDE

Your credit score and credit report are connected, but they are not the same
thing. Understanding the difference helps you focus on what really matters
and take the right steps to build a stronger credit profile.

\' \

/—
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CREDIT SCORE

QUESTION

CREDIT SCORE

CREDIT REPORT

-

WHAT IS IT?

WHO USES IT FOR?

A model-generated
number.

Your complete credit history
. from your credit file.

Part of risk / pricing
review.

Updates as file data

Detailed file review.

Accounts, balances, statuses,

®O®O

WHAT CHANGES?
changes. . and dates.
| i
I . _ | .
THE BLIND SPOT Can hide how the file ' Reveals context behind
looks. the number.

! | J
\—J Use this as a readiness review to keep your credit report accurate, complete, and lender-ready.
(‘-— - 3 . -

@ Review collections and charge-offs (@ Avoid unnecessary application sprees.
| for errors.
. — 3 == =

@ Keep reported card utilization low. r@ Verify personal information at all 3 bureaus.
3 ( ¥

@ Protect every payment due date. @ Dispute inaccurate or outdated reporting.
e ———— R A —

@ Build account age and depth patiently. r@ Know the budget and debt-to-income math.
.

—
THE TAKEAWAY Nl ;
. . . . sl | s
| Build a credit file that tells a consistent story over time. = = - - ]
A score alone cannot promise an approval. bl M} [
——————
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[ CHAPTER 4 - YOUR ACTION PLAN J ' /"

BUILD THE REPORT |
THE SCORE CAN FOLLOW. " [

A five-step plan to understand what lenders see and improve //’:

what you can control. i

Go to AnnualCreditReport.com. Check every account, — EQuIFax
date, status, balance, and inquiry.

) READ ALL THREE REPORTS S tSperion K

' DISPUTE WHAT IS WRONG

Challenge inaccurate, incomplete, or outdated
reporting through the bureau or furnisher.

\ MANAGE REPORTED BALANCES

Pay before statement closing dates when possible K = Q D Fiy

and keep revolving balances manageable.
’ AUtONPay .|II

Set up autopay for minimums, calendar reminders,
and a sustainable payment routine.

‘ PROTECT THE PAYMENT STREAK

l BUILD DEPTH THOUGHTFULLY

Let good accounts age and seek new credit only
when it serves a financial purpose.

NOT SURE WHAT YOUR REPORT IS SAYING?

Start with a free personal credit anaiysis. Ne can help you identify what deserves a closer look.

@ quiz.credittrappersassociation.com | \. (501) 501-3787

Educational use only. Credit and lending results depend on the lender and full profile.
We provide information and education, not legal or financial advice.
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